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LOS ANGELES SCHOO
 LAUSD Teams with Spanish
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study by the Tomás Rivera Policy Institute, a majority Latino parents said they want their children to go to 

college.  However, 67 percent could not answer basic questions about how to help them get there.  

“Telemundo is proud to be the first television station in Los Angeles to join forces with LAUSD,” said 

Al Corral, Telemundo Vice President of News.  “This partnership will make it easier for parents to get 

involved in their child's education by simply watching our newscasts.  In order for kids to succeed in school 

the parents must be involved in their education.  Telemundo is committed to improving life for our viewers-

in Spanish the phrase is ‘Mejorando Su Vida.’ We are excited at this unprecedented opportunity for 

Telemundo and The Los Angeles Unified School District to make life better for parents and students.” 

The LAUSD/Telemundo partnership is to be launched on July 16 during Telemundo 52’s 6:00 p.m. 

newscast, with an education phone bank staffed by LAUSD.  Parents and students are invited to call with 

questions about L.A. schools.    

During the partnership, LAUSD/Telemundo will challenge parents to complete a year-long “to do” list 

to better involve them in their children’s education and to promote college attendance.  It will involve such 

things as asking parents to commit to attending Back to School Night and parent-teacher conferences, to 

reading daily with children and ensuring that high school students meet college application deadlines.   
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